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AGENDA

DIY URBANISM
RE-THINKING PLANNING




RURAL AREAS ARE CHALLENGED BY ...

BEING DEMOGRAPHIC ‘CANARY IN THE GOALMINE’
HAVING RESOURCE-BASED BOOM-BUST CYGLES
HAVING SMALLER POPULATIONS AND CAPITAL

RESOURCES
A ‘COUNTRY-BUMPKIN' REPUTATION

CENTRALIZED / CENTRALIZING OF CAPITAL,
EDUCATION, HEALTH CARE, ETC




OUR
TRADITIONAL
ATTEMPTS

ARE LOWER TAXES, A LARGER LOT, THE
ONLY THING WE HAVE TO OFFER?

WE ATTRACT A CERTAIN TYPE OF
PERSON/BUSINESS WITH THAT
MESSAGE

... ARE THEY OUR COMMUNITY
LEADERS?



HOW DO WE ATTRACT THE NEXT
GENERATION OF LEADERS TO
OUR COMMUNITIES?

HOW DO WE ATTRACT THE
PEOPLE THAT WILL WORK TO
REINVENT OUR COMMUNITIES?



WE NEED TO STOP ...

WI\XIIENG TO IMITATE CITIES ... THEY'LL WIN EVERY

SHOOTING FOR THE MIDDLE IN THE PEOPLE AND

BUSINESS WE ATTRACT

OUR PREQCCUPATION WITH TRYING TO INCREASE
ASSESSMENT OR POPULATION ... THESE ARE
METRICS NOT GOALS




RETHINKING OUR APPROACH

WHO ARE WE AND WHAT IS OUR NICHE?
WHAT RESOURCES EXIST IN OUR COMMUNITIES
HOW CAN WE LEVERAGE THOSE RESOURCES
HOW DO WE COMMUNICATE OUR MESSAGE TO THE OUTSIDE WORLD



RETHINKING OUR APPROACH

HOW CAN WE DO THIS WITHOUT LARGE EXPENDITURE?
WITH MINIMAL HUMAN RESOURCES?



/ MUNICIPALITIES \

BUSINESS +
DEVELOPMENT COMMUNITY PROFESSIONALS

\ PEUPLE /




DIY URBANISM

PLACE MAKING

ROAD TRIPS

POP-UPS
COORDINATION
LOCATION-LESS EVENTS



PLAGE MAKING

PARTICIPATORY URBAN DESIGN
CITIZEN OWNERSHIP OF PUBLIC SPACGES

TEMPORARY / TAKE HOME



GUERILLA
GARDENING

GARDENING ON UNDERUSED PUBIC SPACES,
VACANT LOTS, BOULEVARDS, FENCES, OR WALLS.
GARDENS MIGHT BE TEMPORARY OR INTENDED TO
BE MAINTAINED BY THE GARDENER FOR A LONGER

TIME.




YARN BOMBING

PERSONALIZING STERILE SPAGES WITH KNITTED

AND CROCHETED TEMPORARY DECORATION.
YARN BOMBING CAN TELL A STORY OR SIMPLY

CREATE A SCENE.




ROAD TRIPS

CONNECT THE BROADER AREA
TOGETHER

SHOWCASE SCENERY AND LOCAL
CULTURE

USE ECONOMIES OF SCALE TO CREATE
A GOOD PRODUCT



SNOW TOURS

CAPITALIZING ON THE WORK OF THE
OFSC THESE TOURS PROVIDE REGIONAL

TOURISM OPPORTUNITIES THAT LOCAL
BUSINESSES CAN CAPITALIZE ON
OFFERING SERVICES THAT CATER TO
SNOWMOBILERS ALONG THE ROUTE.




BARN QUILT
TRAIL

REPLICAS OF FABRIC QUILTS
INSTALLED ON BARNS ON A THEMED

COUNTRYSIDE ROUTE FOR DAY-
TRIPPING. THESE INSTALLATIONS
TELL A UNIQUE STORY SUCH AS THE
HISTORY OF EARLY SETTLERS OR
gg{]ﬂTlllEE BARN DESIGNS ALONG THE




POP UPS

TAKING BUSINESS TO THE STREET

AIMED AT HOME BUSINESSES AND
START UPS

DIVERSIFIES A COMMUNITY'S
OFFERINGS



POP-UP MARKET

REGULARLY SCHEDULED MARKETS
THAT ARE ONE-PART FARMERS

MARKET AND ONE-PART BAZAAR.

AN OPPORTUNITY FOR NEW AND
ESTABLISHED BUSINESSES TO SHARE
SPACE AND CUSTOMERS TO CREATE A
VIBRANT SHOPPING EXPERIENGE.




POP-UP DINNER

LOCAL RESTAURANT OWNERS OR
CATERERS PUT TOGETHER ONE-

TIME DINING EXPERIENGES AWAY
FROM THEIR USUAL VENUES. A POP-
UP DINNER CAN TAKE PLACE ON A
ROOFTOP, A PUBLIC PARK, A FARM OR
ANY OTHER SPAGE.




GOORDINATING &
COLLABORATING

PROVIDES A FORUM FOR PEOPLE TO MEET
ALLOWS FOR THE EXCHANGE OF IDEAS
BUILDS A SENSE OF COMMUNITY




BIZ AFTER 5

TRADITIONAL CHAMBER OF COMMERCE
EVENTS, ITS A REGULAR MIXER

HOSTED BY A LOCAL BUSINESS

T0 SHOWCASE THEIR WORK AND
ALLOW OTHER LOCAL BUSINESSES
T0 GONNECT, SOCIALIZE, AND BUILD
RELATIONSHIPS.




PLAGE MAKING
COMMITTEE

COMPOSED OF REPS FROM COMMUNITY

GROUPS AND INSTITUTIONS, THIS

IS GROUP TAKES A COLLABORATIVE
APPROACH GOMMUNITY DEVELOPMENT
JOINING FORCES TO PLAN EVENTS,
COMMUNITY IMPROVEMENT, AND
DEVELOP COMMUNITY PRIDE




LOGATION-LESS
EVENTS

EVENTS DON'T NEED A CENTRAL
LOCATION

DISPERSES ORGANIZING
RESPONSIBILITIES

SHOWCASES LOCAL KNOWLEDGE AND
CULTURE



PORCHFEST

ANNUAL MUSIC EVENTS HELD ACROSS
NORTH AMERICA. STARTED IN 2007,

IT BRINGS LOCAL MUSICIANS AND
NEIGHBOURHOODS TOGETHER TO
CELEBRATE MUSIC AND CREATE A
SENSE OF COMMUNITY.




JANE'S WALKS

FREE CITIZEN-LED WALKING TOURS
INSPIRED BY JANE JACOBS. THE

WALKS GET PEOPLE TO TELL STORIES
ABOUT THEIR COMMUNITIES, EXPLORE
THEIR COMMUNITIES, AND CONNECT
WITH NEIGHBOURS.




RE-THINKING
PLANNING

OFFICIAL PLANS
ZONING BY-LAWS
COMMUNITY IMPROVEMENT PLANS




PAUL HICKS
Manager of Policy and Planning
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