
DO IT YOURSELF
RURAL RENAISSANCE



AGENDA
DIY URBANISM

RE-THINKING PLANNING



Rural Areas are challenged by ...
being demographic ‘canary in the coalmine’

having resource-based boom-bust cycles

having smaller populations and capital 
resources

a ‘country-bumpkin’ reputation

centralized / centralizing of capital, 
education, health care, ETC



our 
traditional 
attempts
Are lower taxes, a larger lot, the 
only thing we have to offer?

We attract a certain type of 
person/business with that  
message 

... Are they our community 
leaders?



How do we attract the next 
generation of leaders to 
our  communities?

How do we attract the 
people that will work to 
reinvent our  communities?



We need to stop ...
trying to imitate cities ... they’ll win every 
time

shooting for the middle in the people and 
business we attract

our preoccupation with trying to increase 
assessment or  population ... these are 
metrics not goals 



RETHINKING our approach
who are we and what is our niche?

what resources exist in our communities

how can we leverage those resources

how do we communicate our message to the outside world



RETHINKING our approach

How can we do this without large expenditure?

 With minimal human resources?



people

PROFESSIONALS
BUSINESS +

DEVELOPMENT COMMUNITY

THE

MUNICIPALITIES



DIY URBANISM
PLACE MAKING

Road Trips

Pop-ups

Coordination

Location-less Events



PLACE MAKING
Participatory urban design

Citizen ownership of public spaces

Temporary / take home



Guerilla 
Gardening
Gardening on underused pubic spaces, 
vacant lots, boulevards, fences, or walls.  
Gardens might be temporary or intended to 
be maintained by the gardener for a longer 
time.



Yarn Bombing
Personalizing sterile spaces with knitted 
and crocheted temporary decoration.  
Yarn bombing can tell a story or simply 
create a scene.



ROAD TRIPS
Connect the broader area 
together

Showcase scenery and local 
culture

Use economies of scale to create 
a good product



Snow Tours
Capitalizing on the work of the 
OFSC these tours provide regional 
tourism opportunities that local 
businesses can capitalize on 
offering services that cater to 
snowmobilers along the route.



barn quilt 
trail
Replicas of fabric quilts 
installed on barns on a themed 
countryside route for day-
tripping.  These installations 
tell a unique story such as the 
history of early settlers or 
unique barn designs along the 
route.



pop ups
Taking business to the street

Aimed at home businesses and 
start ups

Diversifies a community’s 
offerings



Pop-up Market
Regularly scheduled markets 
that are one-part farmers 
market and one-part bazaar.  
An opportunity for new and 
established businesses to share 
space and customers to create a 
vibrant shopping experience.



Pop-up DINNER
Local restaurant owners or 
caterers put together one-
time dining experiences away 
from their usual venues.  A pop-
up dinner can take place on a 
rooftop, a public park, a farm or 
any other space. 



Coordinating & 
Collaborating
Provides a forum for people to meet

Allows for the exchange of ideas

Builds a sense of community



Biz After 5
Traditional chamber of commerce 
events, its a regular mixer 
hosted by a local business 
to showcase their work and 
allow other local businesses 
to connect, socialize, and build 
relationships.



Place Making 
Committee
Composed of reps from community 
groups and institutions, this 
is group takes a collaborative 
approach community development 
joining forces to plan events, 
community improvement, and 
develop community pride



Location-less 
Events
events don’t need a central 
location

disperses organizing 
responsibilities

showcases local knowledge and 
culture



Porchfest
Annual music events held across 
North America.  Started in 2007, 
it brings local musicians and 
neighbourhoods together to 
celebrate music and create a 
sense of community.



Jane’s Walks
Free citizen-led walking tours 
inspired by Jane Jacobs.  The 
walks get people to tell stories 
about their communities, explore 
their communities, and connect 
with neighbours.



RE-THINKING 
PLANNING
OFFICIAL PLANS

ZONING BY-LAWS

COMMUNITY IMPROVEMENT PLANS
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