COMMUNITY
ENGAGEMENT

Using Social Media



e
Who. What. When. Why. Where. Whoa!



First and fastest.

Times + Topics + Tips



Admin Panel

Insights



Lights. Camera. Action.






.
Tweet? Twit? TWITTER



Hdiscover



Your success = Their success



e
Soclal Media Guidelines

- Stick to your area of expertise
- Meaningful, respectful comments

- Always pause and think —is this appropriate —before
sending. When in doubt, don't.

- Respect proprietary information, confidentiality and
content

- When disagreeing, keep it appropriate, polite,
progessional

- Know and follow the Employee Code of Conduct

- This is NOT your personal posting, it is the municipality’s
that you represent.
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Thank You! Any guestions?

www.pembroke.ca

Susan Ellis
Manager

Economic Development
Recreation
Tourism

City of Pembroke

sellis@pembroke.ca
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