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The Ontario Culture Strategy

Telling our stories,
growing our economy



Presentation Outline

A What is Culture?

A Background

I The steps and how
we got there
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I Vision, Goals,
Strategies, Actions



What is culture?

Culture is bold. It is
creativity and imagination.

RBC Bluesfest in Ottawa.
Photo by Steve Gerecke.

It is reflection and creative
thinking. It is knowledge
and understanding. It is
iInnovation and technology.
It is provocation and
exploration of new ideas?




Culture Strategy Stages

Fall 2015 April 2016 July 2016
May 2015 4
o Indigenous, Public and  Report Back & Strategy
Direction Set Stakeholder Engagement Draft Strategy Released
Objectives:

Identify what the public
values about culture

x |dentify opportunities for the
culture sector

x Ensure that culture policies
and programs reflect

Ont a rpopolaiiens and The Ontario Culture Strategy
.- Telling our stories,
communities growing our economy

x Inspire and engage more
youth in Ontariobs culture




Culture Strategy Engagements

Town Hall Meetings

Culture Talks

Community
Conversations

First Nations Métis and
Inuit Engagement

Culture Talks Digital
Platform & Written
Submissions




Municipal and Local Level Involvement

A

A

12 municipalitiesparticipated in consultation
meetings at 11 locations across Ontario

Ottawa andKingstonconsultations

I 120 participantdrom Kingston and the
surrounding areas

i 125 Participantgrom Ottawa and the
surrounding areas

Written submissions in response to discussion
paper B0 municipal and regional submissions
and draft core elements of the strategyq
municipal and regional submissioh$otal 48

A We also heard from:;

Association of Municipalities of Ontario
Associatingrangaisedesmunicipalitiésde
ft Qhy Ul NRA 2

Creative City Network

Community museums

Public libraries

Municipal heritage committees
Chambers of Commerce

Local and regional tourism associations

Other local organizations (theatres, art
galleries,)

Municipalities are key partners in supporting culture in Ontario
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Culture in Ontario todayeée
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Vision:

AnOntario where every person has the opportunity for creative
expression and cultural participation, and where the diversity of

stories and communities is reflected, valued and celebrated, now

and as part of our legacy to future generations.

Guiding Principles
Creativity and Innovation Respect foindigenousPeoples
Quality of Life& Economic Development  Collaboratiorand Partnerships

Diversity andnclusion Public Value andccountability

Ol




Goal 1:

Promote cultural engagement and inclusion

Strategy

Select Actions

Reduce barriers and
encourage greater
participation in Culture

Inspire the next
generation to build careers
in the culture sector

Strengthen relationships
with Indigenous
communities and work
toward reconciliation

A Increase senior engagement

A Collaboration between culture and education
A Partnerships to build careers

A Ongoing dialogue with Indigenous partners
A Help facilitate crossultural understanding between
Indigenous communities and culture organizations



Goal 2:
Strengthen culture in communities

Strategy Select Actions

Help build strong
community-based
culture
organizations

A Maximize the use of public libraries and culture facilities as
community hubs

A Review funding programs for museums and heritage
organizations, and public libraries

Conserve and A Access funds from cap and trade program for heritage builc
promote OnNt ag

A
| { NPBARS 2ytAayS | 00844 | 062dz
diverse cultural : o
A Update guidance materials for municipalities

heritage
Connect people and
communities by sharing A Bring culture and tourism agencies and attractions and
and celebrating Indigenous partners together
diverse heritage and A Collaborate with sport and recreation partners
cultures



Goal 3:
Fuel the creative economy

Strateqy Key Actions

A Build the music sector and continue to develop the

Make Ontario a culture Ontario Live Music Strategy
leaders at home and A Grow interactive digital media
internationally A Work on infrastructure opportunities with MOI

A Collaborate to grow cultural tourism

A Understand thémpact of the digital transformation on
On.t Céllp,lrle gng grganize a digital culture symposium
A" Increase awareness and uptake of the Can@udario Job
Grant
A Create opportunities for technical, business and training

Strengthen
culture workforce



Goal 4.
Promote the value of the arts throughout

government

Strategy Action

A Developan Arts Policy Framework
Ay O2ttlFo2NrGA2Y GAGK h
actively promote the Framework to government
ministries and agencies and monitor how well it is

working.

Inspire greater
integration of the arts
into public policy and
programs




What Next

A Implementation & next five years
A Results 8 a mix of social, economic and reconciliation results

A Updates dregular progress updates & final 5 -year report




